PROTECTS
AGAINST
WEAR

The Four-Ball Wear Test evaluates the
protection provided by engine oil under
conditions of pressure and sliding motion.
The size of the scar left as a result of the
test determines the amount of wear protec-
tion the lubricant provides. The smaller the
wear scar, the better the protection.

Tests show that no other motor oil dem-
onstrates better anti-wear performance
than AMSOIL Synthetic Motor Oil. With
AMSOIL Synthetic Motor Qil, engine life can
be extended and major repairs are often
reduced.

Four-Ball Wear
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By extending oil drain intervals through its
premium formulation, AMSOIL Synthetic
Motor Qil saves drivers money. A value com-
parison shows AMSOIL Synthetic Motor Oil
costs less than competing motor oils over
25,000 miles.

While competing motor oils must be
changed up to five times over 25,000 miles,
AMSOIL Synthetic Motor Qil is only changed
once, saving both time and money through
reduced labor, oil and filter costs.
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Cost Per 25,000 Miles $162.25 $162.25
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Motor Oil Price/Qt. Price/0il Change
(Retail) (5 quarts)
AMSOIL $8.90 $44.50
Trop Artic $2.21 $11.05
Shell Formula $2.39 $11.95
Chevron Supreme $2.59 $12.95
Mobil 1 Extended Performance $7.29 $36.45
Kendall GT-1 High Performance $3.21 $16.05
Castrol GTX $3.29 $16.45
Motorcraft $3.49 $17.45
Quaker State Horse Power $5.49 $27.45
Pennzoil Platinum $6.49 $32.45
Valvoline SynPower $6.49 $32.45

Drain

Interval (Miles)

25,000
5,000
5,000
5,000
15,000
5,000
5,000
5,000
5,000
5,000
5,000

$80.25 $82.25

No. of 0il Changes
Over 25,000 Miles
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Cost Per
25,000 Miles

$44.50
$55.25
$59.75
$64.75
$72.90
$80.25
$82.25
$87.25
$137.25
$162.25
$162.25

November 2008 pricing. AMSOIL Dealers, Preferred Customers and accounts pay wholesale prices, saving even more.







